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Telling Your
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Thailand Brazll
Hauiti
Niger Sri Lanka
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AKHA TRAINING CENTRE - MAE SUAI, THAILAND



TSUNAMI RELIEF - ISLAND OF KOH KHO KHAO,

THAILAND



KIEN KHLEANG REHABILITATION - CENTER PHNOM PENH,
CAMBODIA
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NATIONAL MUSEUM EDUCATION CENTER — NAIMEY, NIGER



HEALTH CLINIC - LOGA, NIGER



COMMUNITY WELL - LOGA, NIGER



3-H GRANT - KASAMU-KYALI, MPIGI DISTRICT, UGANDA



BIOSAND WATER FILTERS — PUERTO PLATA & LA GRUA, DOMINCAN REPUBLIC



BIOSAND WATER FILTERS — PUERTO PLATA, DOMINCAN REPUBLIC



FARMERS FEED THE CHILDREN — CORUSU & SUCEAGU, ROMANIA



POLIO SURVIVOR - NEW DELHI, INDIA



VOCATIONAL TRAINING — BETIM, BRAZIL
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DENTAL MISSION — CHINANDEGA, NICARAGUA 2019



DENTAL MISSION — CHINANDEGA, NICARAGUA 2019



DENTAL MISSION — CHINANDEGA, NICARAGUA 2019



ESCUELA HALDO DUBON CALLEJAS — CHINANDEGA, NICARAGUA 2019
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OZARKS FOOD HARVEST, MOBILE FOOD PANTRY — GAINSVILLE, MISSOURI



DISASTER RELIEF — CEDAR RAPIDS, IOWA
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Brand Visual Storytelling
Is used to visually describe one’s mission

It provides a simple and consistent way to answer the
question, ‘What is Rotary?’ by showing and telling the world
through effective imagery and storytelling

To build the public’s understanding of Rotary, visual
storytelling highlight’s the impact made in our communities

Clubs can tell their stories of impact






Mangroves play an important role in preserving our island's e cosystem. The Rotary Club of East
o¥ in evwry community That's why oty IPPUTE programs 10 provade Hintary unites probiem solversamund t e Lik din o Nassau partnered with Bahamas National Trust to plant mangrove trees at Bonefish Pond National
v X ] rity. Fighting bunger to aild rupporting local ntropreneura ta help r 11 hame. Comne . > Park. Connecting with others to replace a dumping ground with trees to protect our shoreline from

coBtmunites SLrangee — thy I lon 0. Learn more at Rotary.org. storm damage and erosion—that's what people of action do. Learn more at www.rcen.org. aorg.
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|| For THE RECORD ||

R.“RAVI" RAVINDRAN

As he looks ahead to his presidential year,
he plans ways to make Rotary bigger and brighter

K.R. RAVINDRAN INSISTS YOU CALL HEM “RAVI® immediately after you've been introduced, He has beanng: He is rall,
with excellent posture, and he has the off-handed self-assurance of someone whao is impressively accomplished. His
disarming fearures are his restless curiosity and profound modesty.

Ravindean is CEO and founder of Printcare PLC, Sri Lanka's fargese printing and packing company. It is publicly
listed and has won many natonal and international awards for excellence. It provides design-to-delivery printing,
packing, and digital media solutions, and is the No. | producer of tea bag tags and sachets in the world, Ravindran
inasses thae his company maineain a focus on environmental sustainability, social responsibility, community engage
ment, and high ethical standards.

A member of the Rotary Club of Colombo since 1974, Ravindran has served as RI ereasurer, direcror, and Foun
davion trustee, as well as in many other offices. When be was his country’s PolioPlus commitree chair, he headed
a task force that ncsu(uh‘J a cease-fire with northern militants during Navional Tmmunization Days. Ravindran
also chaired the Schools Reawakening project, sponsored by dubs and districes in Sei Lanka, which rebuile 25
ssunami-devastated schools, benefiting 15,000 childeen. He also serves on the boands of several other companies
and charitable trusts

Editor in Chicf John Rezek reports: ™ When [ firse met with him, he decided to ask me questions about the
magazine instead of answening mine. Ie's a safe bet that he is the best-dressed person in any room. He gets extra
props for his highly polished monk-strap shoes, He is a man of many pares, all of which are pus together with pre

cision and thoughrtulness”
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RAVINDRAN: Success 15 a relateve term
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1week . 3 days . 2 hours

Until Rotary's 4th annual live streamed World Polio Day event.
’ | How Can 1 Helg?

[
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One Day. One Focus:
Ending Polio




, Momaenta

' Home

Rotary International

Rotary unites more than a million great
minds around a shared purpase. And
togather, thera's no Herit to the good we
©an do,
vV Evanston, IL USA
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Rotary International © Nty '

Your gift can make an impact in lives around
the world. Give the gift of #Rotary:
on.rotary.org/Rotary_Give

Tweets & replies Meda

4 Aotary international  FRotary  33m
i Calling all @rotaract members! Show us how you do good in your
community by sharing your #100ActsofGood. on.rotary.org/22suSHg

Rotary international = Motary - 71
pasg Clean water is a most basic need. When
people have access to clean water thev live

a Have an sccount? Log in

New to Twitter?
QPN VD NoOw 1o ‘,l‘l' your own

PDSONRIZN ety

You may aiso like - Retresn

cotsion
-~
rotarnct

| e

Trends

AALoveStory

Walch love and rivalry iead to what truly
Matlers.

B Pramoted by Chipatls

~

N/
' 4

"y

:

\



Rotary My Rotary Club Finder Q | JOIN GIVE

About Rotary Get Involved Our Causes Our Programs News & Features For Members

- -

Flghting-Disease

V




Help spread the word about Rotary’s efforts to provide clean
water.

What camygiou'do to make clean water available to everyone?

BECOME A MEMBER MAKE A DONATION
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Natural networker

LATRICIA WRIGHT
Rotary Club of Detroit

ike most small-business
owners, Latricia Wright
is always on the lookout
for opportunities. A
year ago, she read about Launch
Detroit, a District 6400 project to
provide microloans, business
education, and mentorship to local
entrepreneurs, and decided to apply.
A few weeks eatlier, she had
artended a meeting of the Rotary
Club of Detroit as a guest. I felt
right at home. It’s an experience I'll
never forget, Wright says.”When I
went to the Launch Detroit infor-
mation session, I realized the Rotary
network is everywhere.” Wright, a
body chemistry analyst and nutri-
tion consultant, works with clients
to promote healthy living and
conducts nutrition and fitness
education programs in schools. She
completed the Launch Detroit series
of business courses in December
and used her loan to purchase
inventory for her wellness paractice.
She meets with her Rotarian mentor
regularly, and at the end of last year,
joined the Detroit club. Since then,
ShC’S Served on two Committees,
designed event fliers, secured speakers,
and helped form a new Interact club
at a public high school on the city’s
west side.“I saw how the children,
including my niece, were suffering
with the city in decline,” Wright
SAYS.“I‘m Proud that theSe Smdents
are interested in community service,
and proud to introduce them to
Rotary” Read more about Launch
Detroit on page 40. - SALLYANN PRICE

SEPTEMBER 2014 | THE ROTARIAN 1



Rotary
WE ARE

THIS CLOSE

TO ENDING POLIO

endpolionow.org

Jane Goodall




Rotary
WE ARE

THIS CLOSE

TO ENDING POLIO

endpolionow.org

Archbishop Desmond Tutu



DOING GOOD

An estimated 878 million people around the world — nearly
half of them employed — live on less than $1.25 per day.

In India, Rotary Foundation alumna Hannah Warren is
helping impoverished women weavers gain access to training,
materials, and international markets — enabling them to earn
aliving wage.

“There is no way I could be doing this [work] were it not for
my scholarship,” Warren says. “Rotary scholarships are nota
one-time donation; they are an investment in goodwill.”

Your contributions to the Annual Fund help The Rotary
Foundation and its partners create sustainable solutions to
end the cycle of poverty.

Make your gift today.

The 254 EVERY

Rotary {G0F = gROlARAN TAKE ACTION: www.rotary.org/give
Foundati(¥1 » =\QEERXR y.org/g



What Makes a Good
Brand Photo?



Showing diverse club
ACTION members interacting and
doing an activity that
visually describes the work
| of Rotary:

A~ T

Connect, Transform, h
Inspire, End polio, Promote
peace, Mentor, Empower,
Learn, Save lives, Fight
hunger
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Create imagery that portrays

. positivity, warmth and an
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uplifting feeling to the viewer.

Are the subjects engaged? Are
they smiling and having fun?
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It’s up to the photographer to
notice these details and lighten
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the mood when necessary
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Consider photographing from a
higher or lower angle to make the
composition more interesting.

The way people are composed in the
frame must work with the campaign ‘

templates.
Y,

Leave plenty of empty space around
the main subjects in order to move
the copy in the best position
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| hope you are inspired to
create iImages for your
club’s visual story!



Thank you for going on a visual journey with me!





mailto:alycehenson@gmail.com

CONTACT

INFORMATION

Need help? Contact our marketing staff at pr@rotary.org with campaign guastions
or graphicdesign@rotary.org for design help

Go to Introduction to return 1o the beginning of the document,

or go 1o rotary.org/brandcenter 10 start creating your own People of Action materials

All views expressed in this presentation
are strictly from Alyce Henson’s personal
experience as a professional
photographer and a former staff
photographer for Rotary International
from 2004 — 2019

This content is meant solely for
inspiration and ideas on how to take
better photographers

For current brand guideline and supportin
creating your club assets, please contact
Rotary International or use the resources
at https://brandcenter.rotary.org/



