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PEOPLE  

OF 

ACTION 



 
 

Who is a hero? 

 

How do they 

become one? 

 

What makes a 

great hero? 



 
 

Thailand   India     Brazil    Romania 
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AKHA TRAINING CENTRE - MAE SUAI, THAILAND 



TSUNAMI RELIEF - ISLAND OF KOH KHO KHAO, 

THAILAND 

 



KIEN KHLEANG REHABILITATION - CENTER PHNOM PENH, 

CAMBODIA 



NATIONAL MUSEUM EDUCATION CENTER – NAIMEY, NIGER 



HEALTH CLINIC - LOGA, NIGER 



COMMUNITY WELL – LOGA, NIGER 



3-H GRANT - KASAMU-KYALI, MPIGI DISTRICT, UGANDA 



BIOSAND WATER FILTERS – PUERTO PLATA & LA GRUA, DOMINCAN REPUBLIC 



BIOSAND WATER FILTERS – PUERTO PLATA, DOMINCAN REPUBLIC 

 



FARMERS FEED THE CHILDREN – CORUSU & SUCEAGU, ROMANIA 



POLIO SURVIVOR - NEW DELHI, INDIA 



VOCATIONAL TRAINING – BETIM, BRAZIL 



EDUCATION - CHINANDEGA, NICARAGUA 

 





DENTAL MISSION – CHINANDEGA, NICARAGUA 2019 



DENTAL MISSION – CHINANDEGA, NICARAGUA 2019 

 



DENTAL MISSION – CHINANDEGA, NICARAGUA 2019 



ESCUELA HALDO DUBON CALLEJAS – CHINANDEGA, NICARAGUA 2019 

 



OZARKS FOOD HARVEST, MOBILE FOOD PANTRY – GAINSVILLE, MISSOURI 

 



DISASTER RELIEF – CEDAR RAPIDS, IOWA 

 





DAVID BOBANICK, ROTARIAN & HARVEST AGAINST UNGER EXECUTIVE DIRECTOR 



Brand Visual Storytelling  
  

Is used to visually describe one’s mission 

 

It provides a simple and consistent way to answer the 
question, ‘What is Rotary?’ by showing and telling the world 
through effective imagery and storytelling 

 

To build the public’s understanding of Rotary, visual 
storytelling highlight’s the impact made in our communities 

 

Clubs can tell their stories of impact 
 





























 
 

 

What Makes a Good 

 Brand Photo? 
 



ACTION  
 
 

Showing diverse club 
members interacting and 
doing an activity that 
visually describes the work 
of Rotary:  

Connect, Transform, 
Inspire, End polio, Promote 
peace, Mentor, Empower, 
Learn, Save lives, Fight 
hunger 





 
 
 
 
 
MOOD AND TONE  
 
 
 

Create imagery that portrays 
positivity, warmth and an 
uplifting feeling to the viewer.  

Are the subjects engaged? Are 
they smiling and having fun?  

It’s up to the photographer to 
notice these details and lighten 
the mood when necessary  







 
 
 
 
 
 
 

COMPOSITION  
 
 
 
 

Consider photographing from a 
higher or lower angle to make the 
composition more interesting.  

The way people are composed in the 
frame must work with the campaign 
templates.  

Leave plenty of empty space around 
the main subjects in order to move 
the copy in the best position 







 
LIGHTING 
  
 
 
 
 

Use well lit spaces, natural light and 
the golden hour 

The golden hour is the light shortly 
after sunrise and before sunset. This 
is often ideal for the warmth it creates.  

Overcast light works better than high 
contrast light, the time-of-day photos 
are taken and light quality matters! 





 

 
 

I hope you are inspired to 

create images for your 

club’s visual story! 
 

 

 



Thank you for going on a visual journey with me! 



Alyce Henson 
VISUAL STORYTELLER | Stills + Motion 

alycehenson.com 
 
alycehenson@gmail.com        Instagram: @alycehenson_photography 

 

mailto:alycehenson@gmail.com


All views expressed in this presentation 

are strictly from Alyce Henson’s personal 

experience as a professional 

photographer and a former staff 

photographer for Rotary International 

from 2004 – 2019  

 

This content is meant solely for 

inspiration and ideas on how to take 

better photographers 

 

For current brand guideline and support in 

creating your club assets, please contact 

Rotary International or use the resources 

at https://brandcenter.rotary.org/ 


